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 How we communicate has rapidly changed in the 
past 10 years. 

 Large participation in social media.

 Need to be informed in the most efficient matter 
without compromising accuracy. 



 Utilizing social media within the classroom 
and to communicate with the community at 
large is two separate conversations. 

 A district’s brand is a reflection of its 
reputation within the community. 
◦ Awards 
◦ Community Partnerships (Public & Private)
◦ Safety Awareness
◦ Academic Achievements 
◦ Extracurricular Activities 



 The Bergenfield BOE explored the effective 
utilization of social media to enhance 
communications & increase engagement between 
the district and community.

 Who was involved?
◦ Board committee members 
◦ Principal 
◦ District Coordinator 
◦ Emergency Management Specialist 
◦ Technology staff members 
◦ Parents 
◦ Students 



 What is the value of social media in a district 
setting?
◦ Online learning tools, post homework & resources
◦ Real-time updates to disseminate information
◦ Community outreach, public relations
◦ Bridge contact between media, emergency officials, etc.

 What are the dangers and pitfalls? 
◦ Online monitoring of channels with incoming traffic
◦ Off-school hours
◦ Privacy issues 
◦ Manager of social media channels
◦ One vs. two way communications



 What tools should be utilized?
◦ Start with one or two channels (i.e. Facebook & Twitter); use 

pictures from photography class. 
◦ YouTube to coincide with our video production class

 All members thought that the district should proceed 
with using social media while adhering to safety 
guidelines and protocols. 

 Determine best method of maintaining content and 
who will be the sole conduit for social media and 
online communications.



 The District reserves the right to block 
members or remove their comments on our 
social media page. 

 The District welcomes a healthy two-way 
dialogue with the community and, therefore, 
encourages community members to 
contribute to our social media pages. 

 Outline Guidelines for Staff, Students and 
Parents



 Collaborate with emergency officials & law 
enforcement for rapid dissemination of 
credible information concerning emergency 
incidences.  

 Social media can assist in strategic & crisis 
messaging. 

 An official district account can dispel rumors, 
mitigate complains and resolve concerns.







 In 2013, 74% of school districts nationwide had at 
least one social channel (NSBA). 



Source: Pew Research & Harvard University, May 2013



 Content related to: 
◦ Emergency Management
◦ Upcoming Events (Open House, Parent Conferences)
◦ Awards and Achievements
◦ Student Work (Photography, Videos, Audio) 
◦ Athletic/Music/Art News
◦ Educational Articles 
◦ Commemorations (i.e. Read Across America, 

Teachers Appreciation Day, Earth Day, Election Day)
◦ Safety Awareness 



 Facebook – Most popular; integrate videos & 
pictures 

 Twitter – Think of it has a long headline; 
more suitable for posting updates more 
frequently 



 Instagram – Rapid participation among young 
people; used to post pictures

 LinkedIn - Used to share information about 
job openings











 Social media is here to stay.

 Striking the right balance between transparency 
and creativity. 

 Help build the public trust and fosters 
relationships between district and community. 

 Social media can complement in the districts’ 
efforts in shaping and telling unique stories.
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